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Poccuiickuil pplHOK BUHA BeCbMa UHTEPECEH,

© Kak ¢ TIO3UIUY 3apyOesKHbIX KOMITAHUE — ISt Pas-
\ BUTHS 9KCIIAHCHH HA VHTEPECHBIH PBIHOK, TaK Y LIS
OTEYECTBEHHBIX IPOU3BOAUTENEH, —IOCKOIbKY Poc-
cust 00J1a[aeT JOCTATOYHO OONBIIMMU IIOIAAAMU, TAKXKe OCTAETCS HEBBITOTHOM UCXO/A U3 TPa N~
TPUTOHBIMU JUJIST BO3JIEILIBAHNST BUHOTPAJIA U 110~
© TEHI[MaJIOM JUI pOcTa notpebienus BuHa. Poccus :
© BXoguT B 15 cTpan — KpynHeHmnx norpeéureneii
BUHA U B JECATKY KPYyIHEHIINX IIPOU3BOAUTENEIL. :
: Boicokoe MecTo B peiiTuHre noTpeduTeeil BUHA
© IOCTUraeTcsi 3a CYeT 3HAYMTE bHOI (mo-mpexxuemy) '
| YUCIEHHOCTU Hace/eHus, a He 110 rapameTpy Io-
TpebIeHNs BUHA Ha JyIIy HACEJCHUs, KOTOPOE B
Poccun BecbMa HEBBICOKO. DTO OOBACHAECTCI TEM,

Pucynok 3. CTPYKTYPA UMIMOPTA
BWHOMATEPWANOB N0 CTPAHAM B HATYPAJIbHOM
BbIPAXKEHWMN, 9 mecsues 2011 ropa
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uto B Poccun IIPEANIOYTCHNE OTXACTCS 6osee Kperr-
KMM HaIIUTKaM, a BUHO, II0 OITPOCY O6H.ICCTB€HHOI‘O
MHEHU, HOTpC6JIHIOT «IIO CJay4aro» UJIN B 4E€CTb
KaKoro-ibo Ipa3jHUKa. HOSI/ILII/IH BuHa B Poccun

OHHOT'O COOTHOIIEHUS «IUTP-PyOIb-TPaLyc».
Hcxons n3 MHOroo6pasus BUHHOM IIPOAYKIIH,
KJIACCU(UKAIMI U METOAUK IO/CUYETA, PE30HHO
GyIeT yKa3aThb yCIOBUs, HA KOTOPBIX IPOU3BOAU-
JINCh pacyeTsl PHIHKA Halleil koMnanueil. B nan-
HOM UCCJIE€AJOBaHNU I/IMHOpT 10 TOBapHOﬁ rpyrme
2204 ObLI I1OJIEJIEH HA BA CECMEHTA: BUHO U BUHO-
marepuasl. C OJHOI CTOPOHBI, 3TO MO3BOJIIET
OIICHUTDb YPOBEHb 3aBUCUMOCTU OTE€YECTBEHHBIX
{ IpOU3BOAUTEJEH BUHA OT MMIIOPTHOTO CHIPbSA, C
APYroil CTOPOHBI — ITOKa3bIBAET peaJbHbIN ypo-
: BeHb HMIIOPTA BUH «H3 IIEPBBIX PYK», @ TAKIKE JAET
BO3MOKHOCTb OI€HUTDH JOJI0 HEKAYeCTBEHHOIO
TOBAapa Ha OTEYECTBEHHOM pbIHKE BUHA. B jnaH-
" Hoit pa6oTe 06beM UMIOPTA OOBEAUHSET B cebe
BCE€ CETMEHTDHI 11O B JAaM BUH, TO €CTh TUXMEC BUHA,
UTPUCTbIE BUHA U CIIEIIUAJIbHBIE.
HHTepecHa AMHAMUKA COOTHONICHUS BBO3U-
MbIX Ha TeppI/ITOpI/IIO POCCI/II/I BUHA U BUHOMATE-
puasos. Ecim B 2009 roxy 6onee 50% BBO3a co-
cTaBIsaaM BuUHOMaTepuainl, To B 2010 roxy B cBa3u
C IPUHSTHEM eJUHOTO pa3Mepa IMOLULIIHbBI Ha BUHO
Y BUHOMATEPUAJIbl UMIIOPTEPBI CTAJIH OTKPBITO JIe-
KJIApPUPOBATD, YTO BBO3UMBIH NPOAYKT SIBASETCS
{ BHHOM, — U JIOJIsi BAHOMATEPHAJIOB COKPATUJIACh
710 35%. DTO MO3BOJSET CAENATDH BEIBOABI 00 00be-
MaX MaT€PHUAJIOB, 3aKylaeMBbIX /ISl HPOU3BOJACTBA
. BPoccuy urpucThIX BUH U LIAMIIAHCKOTO, KOTOPBIE
© 6osee uem Ha 90% MMITOPTO3aBHCHMBI.



B 2010 roxy 06’5eM UMIIOPTA BUHO-
MarepuaoB B Poccuio cokpaTmics Ha
20% — xaK y>ke OTMEeYaJI0Ch BBIIIE, 3TO
CBSI3aHO C T€M, UTO IMIOPTEPBI CTAIN
YKa3bIBaTh B JICK/IAPAIUSIX HE BUHOMA-
TepuaJjbl, 2 BUHO, TaK KaK Ja3eiKa ¢
Pa3IUYHAMHI B pasMepe HOILIMHBI
ncuesina. [To uroram 9 mecsien 2011
roja, [0 CPABHEHUIO C AHATOTMIHBIM
nepuogom 2010 roga, coxpamenue
00'bEMOB BBO3UMOT'O BHHOMAaTepHa-
JIa IIPOJOJIKIIOCH U cocTaBuiio 22%.
OnHaKo Ha OKTAGPH U HOAOPH ITPHUXO-
JUTCS MK BBO3d BUHOMATEPUAJIOB, U
rOJIOBOE KOJIMYECTBO MOXKET BBIPOB-
HATBCS, XOTS TOBOPUTD O TOM, COXPa-
HUTCSI JIM JAHHOE COOTHOIIEHUE IO
WTOTaM roja, pano (puc. 1, 2).

CpeaHss cTOMMOCTb BUHOMATE-
puajos B 2010 roay cHM3UIACH, HA
YTO MOBJUSI «yXOJl» Gojee JOporo-
ro, YeM BUHOMATEPUAJbI, BUHA U3
craructuku. Urorn 9 mecsanes 2011
rojja rOBOPAT O PEAJBHOM pOCTE
I[leH HAa BUHOMATePHaJbl, KOTOPBIN
cocrasut 11%.

Bunomarepuanns ns Mcnanun
IJIAHOMEPHO YBEJIUUHUBAJIU CBOE
HIPHUCYTCTBHUE HA POCCUHCKOM PBIHKE
gauunasg ¢ 2009 rozga: 3a 9 mecsuen
2011 roza csoimte 50% oGbeMa Bcex
BBO3UMbIX BUHOMATEPUAIOB KaK B
CTOMMOCTHOM, TaK U B HATYPaJTbHOM
BBIPAXKE€HUU MPUHAJJIEXRAT DTOHU
crpaue (puc. 3). Jnsg cpaBHEHHS: B
2009 roxy o6bem nocrasok u3 Mcma-
uuu cocrasiasii 31%.

B 0cHOBHOM Ha MMIIOPTHBIX BU-
HOMaTepuajax paboTaloT poCCHii-
CKUeE IPEANPUITUS, IPOU3BOASIILEC
UTI'PHCTHIE BUHA (M «IIAMIIAHCKOE»).
ITo nroram 9 mecsines 2011 roxa, Ha
Ton-10 KpynHeHRmuX npeAnpusaTUii-
UMIOPTEPOB IPUXOAUTCS HOPALKA
70% o6beMa BCEX BBO3MMBIX BU-
HoMarepuaos. Ilpu sTom Ha Tpu
npegnpuatua — 3AO0 «Mrpucteie
BuHa», 3AO «/leTunHCKUI 3aBOMI»
n OO0 «HanmoHaabHBIN BUHHBIN
TePMUHAI» — HPUXOJUTCS CBBILIE
40% 06'beMOB BBO3MMBIX BUHOMATE-
puanos (puc. 4).

B 2010 roxy o6beM UMIOPTHPO-
BaHHOro BuHa B Poccuio, B Tom uncie
WUT'PUCTBIX BUH U MIAMIIAHCKOTO, yBe-
JIMYUJICS B HATYPAJIbHOM BBIPAKEHHIH
nouru Ha 80%. OxHako 3TO HE OTpa-
JKaeT peaJbHBIX TeMIOB pocTa. Takoii
CKAYOK B [TOCTABKAX CBSI3AH C TE€M, ITO
YacTb BUHA FOJOM PAHBIIE BBO3UJIACH
Kak BUHOMaTepuaibl. Mcxons u3s pas-
HUITBI (00bEM COKPATHBIIIXCS BIHO-
marepuasos B 2010 roxy), peanbHblit
HIPHPOCT 0GHEMOB BBO3MMOI'O BHHA
He nipeBbici1 58%. A ecii ydecTs, 4To
HOTPEeGHOCTH B BUHOMATEPHAIAX POC-
CHIICKUX IIPOU3BOAUTEIEH UTPUCTHIX

BUH U ITAMITAHCKOT'O HE COKPATUJIACh,
a yBesn4mirach MuHuMyM Ha 10% B
2010 roay, To TeMI pocTa UMIIOpPTA
sBuHa B 2010 rony crexyer cumrarhb
eme Hrke — Ha yposHe 40-45%. [pu
nepecueTe IO 3TOH Gopmyse pocT
00bEMOB BUHA 10 UTOraM 9 Mecsen
2011 roxa yseamumics Ha 17%, a ne
COKpATHUJICS, KaK MOKA3bIBAIOT JaH-
Hble (hopMasIbHOH cTatuctuku BIJL.
OcHOBHAS KOHKYPEHIINA Ha PLIH-
K€ UMIIOPTHBLIX BUH pPa3BOpavHUBa-

{ JIaCh B UCCJIEYyEMOM IIEPUOJE MEKAY

KJIACCHYIECKMMH BUHHBIMH JCPKaBa-
mu. B 2009 roxy sugepom ¢ poseit B
nmropte 18% B HaTypasIbHOM BbIpa-

i xeHnn u 26% B CTOMMOCTHOM SIBJISI-
¢ snacy Opannus. Pazninans B 10X B

HaTypaJIbHOM 1 CTOMMOCTHOM BbIpa-

{ ’KEHUU TOBOPSIT O TOM, UTO U3 3TOU

CTPaHbl B OCHOBHOM 3aBO3UJIACh JI0-
porast HpoAyKIUs IPEMHYM-KJIacca.
Bropoe-TpeTbe MECTO JEeNUTN MeX-

: ny co6oit Mramusa u Mongasus, Ha

KOTOpbI€ HPUXOAMIOCH CYMMApHO
25% mMIopTa B HATypPaJIbHOM BbIpa-

xennu. B 2010 roxy cutyanus nome-

Hs1JIaChb KOPEHHbIM O6p330M2 B HaATYy-
PaJIbHOM BbIPpAKCHUN a0COJMIOTHBIM

JUACPOM CTAHOBUTCA HNPOAYKIMA

u3 Hcnannn — 22% umnopra. Ha
BTOPOM MeCTe PACIIONOKHINCE HTa-

JbSIHCKNE BNHA 1 HA TPETHEM — IIPO-
AYKIOAA (ppaHuyscxnx BHUHO/ICJIOB, HO

B CTOUMOCTHOM BBIPDAKCHUU MCHAH-
CKH€ BMHA OKa3aJIMCb JIMIIb Ha TPE-

: tbeM MecTe. Ilo uroram 9 mecanes

2011 roga ®paHiusa B HATypaJIbHOM
BBIPAJKEHUU BO3BPATHJIA INJEPCTBO
(puc. 5), HO 32 mpoayknueit us Hra-

JU1 OCTAJOCh JHUAEPCTBO B CTOU-

MOCTHOM BbIpaxkeHIH — 28%.

CrexyeT OTMETUTD, UTO POCCHIA-
CKUI PBIHOK IO uToraM 9 Mecsues
2011 roga HAaYMHAIOT 3aBOEBLIBATH
BuHa u3 [epMaHuN: IO CPABHEHUIO C
2010 rogom, uX 11015 YBEJINUNIACH HA
2 IPOLIEHTHDIX IYHKTA.

Ecu paccMaTpuBaTh CE30HHOCTD
MOCTABOK, TO UX IHK IIPUXOAUTCS HA
IIPEIHOBOTOJHIE MECHIIbI, JOCTUTAS
MaKCHMYyMa B ieKabpe, 9TO XapaKTep-
HO JIJISl BCETO UCCJIEYEMOTO IIEPUOJA.
Ha pomo tor-10 xomMmanuii npuxo-

¢ purcs Gonee 50% Bcero ummopra B

Poccuro. BesycnosubiM augepom B
NOCTaBKaX BUHA SABJIAETCA KOMIIa-
nua OO0 «Jlyaunr-Tpeiin», Taxxe B
yucie maepos OO0 «Mopo», OO0
«AmranTa rpynm», OO0 «Pycanrkonm-
nopt», 3AO «Mo3eJib», TOProBbIi 1OM
«Pyceummiopr» u ipyrue (puc. 6).
Ecyin paccMoTpeTs IpOonu3BOACTBO
BuHA B Poccun, To cutyarus ckiaisl-
BaeTca yapydaomas. Mcxoasa us nan-
HBIX FOCYIaPCTBEHHOM CTATUCTUKHY, B
2010 roxy B Poccuu npousseneno 324
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Pucyrok 4. KPYMHENLLWE NOKYNATENN

9 mecsaues 2011 ropa, %
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3A0 Mrpuctbie BuHa» 24%
3A0 «[leT4nHCKuil 3aBOg» 9%

. 000 «HaunoHanbHbli BUHHbIA TEPMUHAN» 8%
. 000 AMK «MunbcTtpum-YepHomopckue BuHa» 6%
000 PIK «KpacHoapmeickuit» 5%
Npyrue 48%

Pucyrok 5. CPYKTYPA UMIMOPTA BUHA N0 CTPAHAM
B HATYPAJIbHOM BbIPAXKEHWUW, 9 mecsues 2011 roga
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TBICAYH TOHH BUHOrpaja. Eciam yaects, uTo poms
CTOJIOBOTO BUHOTPA/Ia B IIPOU3BOACTBE COCTABJISAET
B 3aBHCHMOCTH OT XO3sTHCTB OT 2 /10 20%, M IPUHATH
B pacueT 5%, cAenaeM BbIBOJ, ITO BUHOTPAJQ, IPU-
TOJIHOTO JIIsl BUHHOTO npou3ssojcTsa, B 2010 roxy

obL10 307,8 ThICSTUM TOHH. [To OIIPOCY BUHOJIEJIOB,

KIJIOTPaMMa BIHOTDAJa B CAMOM JIydIIeM CyJae :
MoxkHO ipoussecty 0,7 1 BuHa. FIcXo/1s1 U3 IPOCTHIX
PaCcUETOB MOJKHO YTBEPIK/IATh, UTO OTEYECTBEHHOTO
CBIPBS XBATHJIO Ha IPOU3BOACTBO 215,5 MIIH IUTPOB
BuHa. Oxgnaxo B 2010 roxy 6bu10 npousseneHo 542
MJIH JIHTPOB THXOTO 1 223 MJIH JIHTPOB HTPHUCTOTO -
BUHA — UTOro 765 MuH auTpoB. TakuM oGpasoM, :

OTeYeCTBEHHOE IPOU3BOJCTBO BUHA 0GECIEUYEHO
CBOMMU pecypcamu Jinib HeMHornM 6osee 20%.

Ho ecim nocMOTpeTs fiasiee, TO CUTYAIus ¢ poc-
CHFICKMM BUHOM HATIOMHHAET GUOIEHCKYIO TPUTYY
0 TPEBpAIEHNH BOBI B BUHO. BuHOMaTepuamos s |
2010 rozy 6b110 BBeaero 186 mn urpos. To ects -
BBE3ECHHOTO MaTepHaIa U COGCTBEHHOTO (OxJep- :
KHEM: IIPU COGJIIOACHNI TEXHOJIOTUH TIPOU3BOJL- |
CTBa KaY€CTBEHHOTO HATYPaIbHOTO BUHOTPA/IHOTO
BUHA!) XBaTHIIO OBl g mpousBocTea 401,5 MaH
JUTPOB BUHA. BO3HMKAET BOIPOC: U3 Y€TO C/IETaHbl |
ocrabibie 40% POCCHICKOro BUHA (CEyeT oT™e-

TUTB: BUHA, IMEIOIIET0 AKIIU3HYIO MapKy)?!
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- Pucywox 6. KPYMHELIWE NOKYNATEJN BUHA

BWHOMATEPWAJOB B HATYPAJIbHOM BbIPAXKEHUW,
9 mecsues 2011 roaa, %

B HATYPAJIbHOM BbIPAXKEHUW,

70/0
14%

5%
5%
40/0

65%

3A0 «Jlypunr-Tpeig» 14%

000 «Mopo» 7%
. 000 «Anunanta rpynn» 5%
. 000 «Pycankoumnopt» 5%
000 «Mo3senb» 4%
Dipyrve 65%

Ilo MHEHUIO CIIeIMaINUCTOB, CAMbIM HEBUH-
© HBIM CIIOCOGOM YBEJIMYCHUS BHIXO/A IIPOJYKINH
{ SABJAETCS METOJ| IOBTOPHOTO COPAKMBAHMS ME3-
| ru ¥ 3ajauBanuA ee BOjoil. [IpuyeM 5TOT METON :
© panbcHpUKAIIH BO3MOXKHO ONPEETHTD TOIBKO
. myTem maboparoporo uccaepoanus. Takxe
. «IIONYISAPHBIM» METOJIOM ABJIAETCA PA3GaBICHUE
| BUHOTP/IHBIX BUH GOJIEE IEUIEBBIMU IUIO[OBBIMU,
© € HOCJIEAYIONMM JIOBEICHUEM BIHA IIPU OMOLIH
{ apOMaTHU3aTOPOB U CIUPTA JI0 HYXKHBIX OPTaHo-
© JIENTHYECKUX CBOMCTB. ITOT CIIUCOK MOKHO €IIe
| mpozokaTh. IMEHHO U3-32 TAKUX HEI0OPOCO-
. BECTHBIX IPOMBBOJIUTENEN, [TO-BHIMOMY, CIOBO-
{ coueTaHue «poccuiickoe BUHO» emie J0ITO GyneT :
{ B MEHTQJIMTETE POCCUSIH ACCOI[MUPOBATHCS C He-
KAa4€CTBECHHbBIM HpOI[yKTOM.

© CTBEHHOTO BUHOJEJINS 1 BUHOTPAJAPCTBA, TO OHHU,
© TeM He MeHee, SBJIIOTCS BECbMA OOHAEKIBAIOIA-
M. B 2011 rony cobpas caMblii 6OJIBIIOL 32 HOCJIE-
aue 20 et ypoxait Bunorpana. YacTabrit GusHec
MHBECTHPYET B JAHHYIO OTPACIb CPEACTBA, TAKKE :
CYIIECTBYET TOCYAAPCTBEHHAS HPOrpamMma HOJ- :
Jepxku. Onupasch Ha 3TH JAHHBIE, MOKHO IIPOTHO-
3UPOBATH, YTO €CJIU HE CAYIUTCS KIMMATHIeCKas
- u/wm punancosas anomatun, 1o k 2015 roay mwio-
cobuoasd TEXHOJIOTUIO NIPOM3BOJACTBA BUHA, U3 | majM, 3aHATHIE TIOJ BUHOTpaj, B Poccun moryr co-
cTaBUTb 68,5 THICSYM T'a, TPOU3BOJACTBO BUHA IIpe-
BBICUT 730 MJTH JIUTPOB, a OTPACJIb BUHOTPAJapCTBa

Y BUHOJEJIUS B I1eJIoM BbIpacTeT Ha 35%.

Tumyp Kasanyes, :

dupexmop xomnanuu AS Marketing

- about 70% of imported must. Three companies —

[ “Igristye Vina (Sparkling Wines)” CJSC, “Detchinsky

- Russian Wine Market

Russian wine market is quite interesting both to :
foreign companies —as a market to expand to—and
to domestic manufacturers because Russia hasalot
of lands good for vine farming and also because the

market is very promising in terms of consumption

with the highest consumption and among 10 coun-
tries with the largest production volume. High in- :
dex in global wine consumption rating is provided :
to Russia rather by (still) numerous population of
 the country than by per capita consumption rate

which is actually far from high. This is related to the
fact that Russians traditionally prefer harder drinks;
© according to public polls, wine is consumed from
© time to time and on special occasions. Besides, wine
. popularity in Russia is affected by quite uninterest-
ing “liter-ruble-alcohol content” ratio.

Considering diversity of wine varieties, classifica-

tion types and estimation methods, it makes sense to
© explain estimation conditions applied here. Wine im-
: port (product group 2204) splits into ready wine and
the must. On the one hand, this shows dependence
- of domestic manufacturer on imported bulk wine,
- on the other —reveals actual “first hand” import and
allows estimation of market share of low-quality and
: fraud wine in Russia. In this review import comprises
- all kinds of wine — still, sparkling and special.

It is interesting to analyze dynamics of import

- split into ready wine and the must. In 2009 more
¢ than 50% of import was provided by the must,
: meanwhile in 2010 when equal import tariffs were

introduced both for ready wine and the must import-
ers started to openly declare the imported product
as ready bulk wine (not the must requiring further
treatment) then share of the must went down to
35%. This allows conclusion on the amount of raw
wine imported for production of sparkling wine and
champagne in Russia —sectors of Russian winemak-

© ing with more than 90% import dependence.

In 2010 import of bulk wine and the must to Rus-

© siasaw 20% decline —as it has been mentioned above,

importers started to declare bulk wine as ready wine
and not as the must because difference in import
tariffs disappeared. In 2011 import decline in this
category continued: during 9 months import of the

: must saw 22% period-to-period reduction. However
© traditionally peak of import in this category falls on
Ho ecu ieiaTh IPOTHO3BI O PA3BUTUM OTEde- :

October and November, so annual index can be lev-

© eled though forecasts are premature.

The average import price of the must reduced
in 2010 which was related to exclusion of more ex-
pensive ready bulk wine from the statistics. Mean-
while 9 months of 2011 showed 11% increase of
prices for the must.

Spanish must has been persistently increasing
its presence on Russian market since 2009: dur-
ing 9 months of 2011 more than 50% of the must
imported to Russia — both in volume and value —
originated from Spain. Compare: in 2009 Spain
controlled 31% of import.

Imported must is mainly used by Russian manu-
facturers of sparkling wine (and “champagne”). Dur-
ing 9 months of 2011 top 10 manufacturers received

¢ Zavod (Plant of Detchino)” CJSC and “Natsionalny
: Vinny Terminal (National Wine Terminal)” LLC —

received more than 40% of imported must.

In 2010 wine import to Russia — including
sparkling wine and champagne — saw almost 80%
increase in volume. However this index does not re-

: flect actual dynamics. This leap of import volume
growth. Russia is among 15 countries in the world

was determined by the fact that a year before im-
ported bulk wine was declared as the must. Consid-
ering the decline in imported must, actual increase
of ready wine import constituted no more than 58%.
Meanwhile, demand of Russian manufacturers of
sparkling wine and champagne for the must shows



no sign of decline, on the contrary, it saw at least 10%
increase in 2010, so actual increase of ready wine

the same estimation method is can be revealed that
during 9 months of 2011 ready wine import actually
saw 17% period-to-period increase instead of decline
demonstrated by official statistics on foreign trade.

During the review period major rivals in imported
wine sector were traditional winemaking countries. In
2009 France was leading with 18% of import volume
and 26% of import value. Larger share in segment

value over volume was the evidence that import of :
: tion shows that domestically harvested grapes gave :

French wines was mainly driven by expensive pre-
mium products. Second and third large importers

of wine to Russia were Italy and Moldova with 25% of

import volume aggregately. In 2010 competitive land-
scape changed drastically: Spain won the largest share
in import volume — 22%. Second large importer in

volume terms was Italy, and the third —France. Note- :
ing industry starts to remind the Biblical story about

worthy, in import value share of Spain was only the
third large. During 9 months of 2011 France regained
the largest share in segment volume; however Spain
still had the largest share in value — 28%.

It should be mentioned that German wines in-
creased their presence on Russian market during 9
months of 2011 with 2% period-to-period increase.

Speaking about import seasonality, peak of sup-
: method “to boost” production volume is the second-

plies falls on months before the New Year season with
maximum indices reached in December — this pat-
tern was typical during the review period. Top 10 com-
panies control over 50% of wine import to Russia. Un-
conditional leader of wine import was “Luding Trade”
LLG; the group of leaders also included “MoRo” LLC,

“Alianta Group” LLC, “RusAlkolmport” LLC, “Mo-
: zel” CJSC, Trade House “Rusimport” and others.
import in 2010 was even less —about 40-45%. Using Analysis of wine production in Russia reveals
quite a sad picture. According to state statistics, in
- 2010 Russia harvested 324 thousand tons of grapes.
Considering that share of table grapes constituted
© 2% to 20% of harvest volume in different farm, and :
© accepting the most common index 5% for estimation '
: purposes, we see that in 2010 Russia harvested 307.8 :
- thousand tons of wine grapes. According to manufac-
- turers, with production technology observed 1 kg of
' grapes can give 0.7 liter of wine tops. Simple calcula-

: 215.5 million liters of wine. Meanwhile in 2010 Russia
produced 542 million liters of still wine and 223 mil- :
 lion liters of sparkling wine — 765 million liters total.
. Thus, domestic raw materials satisfied only 20% of
- domestic winemakers’ demand.

However with deeper analysis Russian winemak-

- water turned to wine. In 2010 import of the must
© constituted 186 million liters. Domestic raw materials
© could provide 401.5 million liters of wine (emphasis:
: production technology strictly observed!). So here
- comes the question: what was the rest 40% of Russian
* wine (wine with excise label) made from?!

According to industry experts the most innocent

© time fermentation of the grapes pulp mixed with
: water. This adulteration can be revealed only with
- lab tests. Another “popular” method is mixing grape
. wine with cheaper fruit or berry wine; the mix is then
- treated with spirit and flavors to reach the desired

organoleptic properties. This list of cheating methods

¢ can be continued. Exactly manufacturers using unfair

tricks like these are responsible for the lasting reputa-
tion of Russian wine as low quality product.
However future of Russian winemaking industry
looks quite promising. In 2011 Russia saw the best har-
vest of grapes of the recent 20 years. Private capital
invests into this industry, state also provides certain
support. With all this considered and provided finan-
cial disasters and /or natural calamities pass Russia
by, then total area of vineyards in Russia could reach
68.5 thousand ha by 2015 and domestic production of
wine would exceed 730 million liters with viticulture
and winemaking seeing 35% growth.
Timur Kazantsev
Director AS Marketing

AS MARKETING

KomnaHus ocHoBaHa B 1994 roay
1 creuunanm3npyeTca Ha KOMMIeKCHOM
MapKeTVHre 1 CTpaTermyecKoM KOHCaNTUHre.
B akTuBe KoMnaHuu:
- 6onee 200 ycnewHbIX NPOEKTOB,
peanu3oBaHHbIX Ha Tepputopumn Poccun,
B CTpaHax 6/MKHero v fanbHero 3apybexbs;
* NpuobpeTeH HEOLEHNMBbII OMbIT aHanu3a

pasfinuHbIX pbIHKOB, Kak FMCG,
TaK 1 oTpacneBsblx;

- komnanmm AS MARKETING poBepstoT
6onee 450 KnneHTOB.

CneunanucTbl KoMnaHvm 6narogaps
6oraTomy onbITy, npoteccroHannsmy

1 BbICOKOW KBanun®dMKaL My noMoryT Bam
HanTW NpaBU/bHOE peLleHne.

+7 (495) 638-5559

- www.asmarketing.ru
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