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Cornacno ganabeiM TH B3/I, 06bem nMmopTa
BCEX BHJIOB CBIPpOB U TBOpora B Poccuio B 2011
roay no cpasuenuio ¢ 2010 rogom (6e3 ygera
nanHbIxX Besopyccnn) coxparnics Ha 1% B Hary-
PaJIbHOM BBIPa)KEHHUH, HO yBenumicsi Ha 11,7% B
CTOMMOCTHOM BBIpakeHuU. B cBsA3u ¢ BeTynenu-
em Poccun 8 BTO curyanusa na pelHKe CpIpa He-
CKOJIbKO U3MeHuaach. CHUKEHUE TaMOKEHHBIX
HONUIMH HAa HEKOTOPBIE BUJBI CHIPOB IIPUBEJIO K
YBEJIUUYEHUIO 0ObEMOB UMIIOPTA B HATYPAJIbHOM
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BBIPA)KEHUU, HO K €70 COKPAIIEHUIO B CTOUMOCT-
oM. Tak, 3a Tpu kBaprana 2012 roga 66110 BBE-
3eHO Ha 4% B HATYPAJIbHOM BBIPAXKEHUU OOJIbIIE
CBIPOB, YeM 3a aHajoruyHblil nepuog 2011 roxa,
IIPY 3TOM B CTOMMOCTHOM BBIPQKEHUU OOBEM
uMIopra cokparuics Ha 3,5%.

B cTpykType uMmopTa B COOTBETCTBUH C CET-
meHTanuei mo kogam TH B3/ 3a 9 mecsines 2012
roja npeobrafaoT «IIpodne chipbl» — 76% B Ha-
TYpaJIbHOM U 79% B CTOMMOCTHOM BBIPa’K€HUU.
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OB30OP PbIHKA
MMNOPTHOIO CbIPA
POCCUN

Cio/1a KOMITAHUN-IEKJIAPAHTBI OTHOCAT CaMble pas3-
HOOOpa3sHbIe chIphl: Layna, Tuabpsut, nam, Pera,
Kamambep, Maacgam u npoune. Haso ormeTuTs,
YTO JAHHBINA CETMEHT IOKa3aJl OTPUILATENbHYIO
JAMHAMUKY POCTA, COKPATUBIINCh HA 3 IPOLICHT-
HBIX IIYHKTA B HATYPAJILHOM U Ha 4 NMPOIEHTHBIX
IyHKTa B CTOUMOCTHOM BblpaskeHun. Jlonsa cer-
MEHTa «MOJIOJbIE CBIPDI, BKJIIOYas CBIBOPOTOYHO-
aB0YMUHOBBIE CBIPHI X TBOPOT» II0OKA3aJa POCT,
yBeJII/I‘lI/IBHII/ICI) pOBHO Ha BGJII/I‘II/IHY COKpaIJ.[eHI/IH
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CEerMeHTa «IIpo4re ChIpbl». Henamen-
HBIE PE3YIBTATHI Y «IONYObIX CBIPOB»,
«ILJIABJICHBIX CBIPOB» U «TEPTBIX
CBIPOB WJIM CBIPOB B IOpoIKe». Mx
oy o uroram 9 mecsnes 2012 roga
coctrasuau 1, 51 1% B crouMocTHOM
BBIPAKEHUU COOTBETCTBEHHO.

O6beM mMIopTa «MOJOJBIX
CBIPOB, BKJIOYasl CHIBOPOTOYHO-
anb6yMHHOBBIE CBIPBI X TBOPOT» 3a
Tpu kBaprazia 2012 rozxa mo cpasHe-
HUIO C aHAJIOTMYHBIM 11eprozom 2011
rojia MoKa3aJs MOJOXHUTEIbHYIO JIU-
HaMUKy pocTa: 27% B HATypaJILHOM
BbIpakeHH U 23% B CTOMMOCTHOM.
CpepHsas KOHTPAKTHAsI CTOUMOCTD
cocrasmiaa $ 3,7 3a 1 xr IIPOAYKLIAH,
1pu 3ToM oHa cHu3uaach B 2012 roxy
o cpasaenuo ¢ 2011-m ua 3,7%.

Ha ton-b cTpaH-mocTaBImMKOB
npuxoaurcs okono 80% ot obmero
o6beMa IMIIOpPTa CLIPOB M TBOPOTa
JAaHHOTO cerMeHTa. Jlugepom sABIs-
ercs I'epmanus, Ha 10110 KOTOPOH
npuxopurcs 28% Kak B HaTypaib-
HOM, TaKk M B CTOMMOCTHOM BbIpa-
JKEHUH 1, 2). Bropyio cTpouky
3anumaet JIuTsa ¢ foei B uMmopTe
20% B marypaasaoMm u 17% B crou-
MOCTHOM BbIpakeHuu. Ha TpeTbem
MecTe 1o 06’beMaM ocTaBok Jlanus
- 11% B HarypaasHom u 12% B crou-
MOCTHOM BBIPa)KEHUU.

Ha poccuiickuil ppIHOK oCTaB-
JITIOTCS MOJIOJIbIE CBIPBI GoJiee ueM
120 nmpoussopuTeneil, ogHako Ha
Ao110 6 KPYMHEHIUX HPUXOIUTCSA
oxo010 50% umIropTa B HaTy paJIbHOM
BBIPAKEHIH 3). Haub6ompmreit
HOMYJISPHOCTDLIO MOJb3yeTCd IPO-
Ayknusa komnanuu Pieno Zvaigzdes
(/ImTBa), Ha KOJTIO KOTOPOI NPUXO-
aurcst 14% umnopra B HATypajibHOM
BeIpaKeHUU. B cTpykType nummnopra
MOJIO/(BIX CBIPOB NPOAYKIMSA KOM-
manun Arla Foods Amba ([Janwus)
sanumaeT 10% B HATYpaJIbHOM BbI-
paxenun. TperTbio mozunuio ¢ Jo-
seit B umiopre B 8% B HATYPaJIbHOM
BoipaxeHuu 3anumaetr Hochland
Deutschland GmbH (I'epmanus).

Poccuiickux xomMmaHUH-UM-
HOPTEPOB MOJIOABIX (HEZO3PEJNBbIX
MM HEBBIJAEPKAHHBIX) CHIPOB TaK-
e HACUMUTBIBAeTCA Gojiee COTHH,
OJHAKO Ha Joiio 6 KpymHeHmHxX
UrpoKkoB npuxosutcsa 57% Bcero
o6beMa UMIIOPTA 4). «Apia
Oync ApTuc» aBageTcs IUJEPOM B
IIOCTaBKaX JaHHOI IPOAYKIMHU Ha
poccuiickuii peinok. Ha ee moiio
o uroram 2011 roga npuxoaurTcs
12% B HaTypaabHOM BBIPAKCHUM.
IpumepHo Takoii ke oobem — 11% —
3aB0o3uT «Xoxjaaug Pyccrangy». Kow-
nanus «VHTepIpoAyKT» 3aBO3UT
9% MOJIOABIX CHIPOB.

CerMeHT «TEePTBHIX CBHIPOB MJIH
CBIPOB B IIOPOLIKE» 32 TPU KBApTa-
na 2012 rojia o CpaBHEHUIO C aHA-
JoruyHbiM nepuogom 2011 roxa mo-
Ka3aJl poCT 00beMOB UMIIOPTA HA
17% B narypaasaom u 13% B cron-
MOCTHOM BbIpaxkeHuu. CpenHsas
KOHTPAKTHAs I[€HA, COKPATUBIINCH
Ha 3,6% 10 JaHHBIM 32 TPU KBapTa-
na 2012 roga, cocrasuia $ 7,05 3a 1
KT IPORYKITUH.

ITo nroram 2011 roxa kpymnHeii-
nieil CTpaHoM — MOCTABIUKOM JlaH-
HOro BUJA cbipa ctasa Mcnanusa c
noueii B ummopre B 20% B HaTypaJIb-
HoM 11 40% B CTOMMOCTHOM BBbIpasKe-
HHUU 5, 6). Ha BTOopom mMecTe 110
¢pusnueckum 06beMaM HOCTABOK C
poseit B ummopte B 16% — dcronus,
OJHAKO B CTOMMOCTHOM BbIPa’KE€HUU
HA JIOJIIO 3TOM CTPaHbl HPUXOAUTCS
9%. C noneii B 12% B HaTypaibHOM
BbIpaXK€HUU Ha TPEeTbeil CTpoYKe
CTPAH-TIOCTABIUKOB HAXOJMTCS
ITonpma.

CTpyKkTypa UMIOpPTA «TEPTHIX
CBIPOB HJIM CBIPOB B IIOPOIIKE» IO
KOMIIAHUSM-TIOCTABIUKAM BBIIJISI-
JUT craexyiomuM obpasom. Jlnge-
pom saBisgerca Hochland Espanola
S.A. (Mcnanus), Ha ZOJIO KOTOPOIA
npuxoautcsa 20% mocraBiasieMoit
HOPOAYKIIUU 3TOrO CETMEHTA B Ha-
TYPaJIbHOM BBIPaKE€HUH 7).Ha
BTOPOM MeECTE C J0JIEH B CTPYKTYype
nmnopra B 16% B HATypaJbHOM BbI-
Pa’KEHUH — MOJIOYHOE TOBapHUIIe-
ctBo E-Piim (Scronus). 3ambikaer
TPOMKY JUAEPOB B IIOCTABKAX «TEP-
TOTO CBIPA UJHU CBIPA B IOPOIIKE»
Polser Sp. Z.0.0. President (ITosn-
1ma) ¢ goseit B umnopre B 11%.

CTpykTypa uUMIOpTa B pas-
pe3e pOCCHMMCKUX KOMNAHUM-
UMIIOPTEPOB, MOCKOJBKY JaHHBIN
BUJ CBIPA JJIsI CBOMX HYK/] 3aBO3SIT B
GOJIBIIMHCTBE CJIydaeB POCCUNCKUIE
IPEJCTAaBUTENIU UHOCTPAHHBIX KOM-
MaHUHA, CO3By4YHA CO CTPYKTypOH
UMIIOpTA B pa3pe3e IPOU3BOAU-
Tene 8). lupepom B mocTas-
Kax JJAHHON NPOAYKIIUH C JOJEU B
obmem o6beme umnopTa B 20% B
HATypaJbHOM BBIPA)KEHUHU SIBJISET-
ca «Xoxaana Pyccnanp». C poneit
16% B HATypaJIbHOM BBIPAXKEHIN HA
Bropoil nozunuu OO0 «3-ITuum
Pyc». Ha TpeTbeii crpouke kKoMmma-
HUS — IOCTABIIUK IPOAYKTOB JJIs
cexropa HoReCa - «Ammurarop»,
Ha JIoJ1i0 KoTopoi npuxozautcsa 10%
IIOCTABOK «TE€PTOTO ChIPA U CBIPOB B
HOPOIITKE».

B cermeHTe IJIaBJIEHBIX CBIPOB
3a Tpu kBapTaia 2012 roga no cpas-
HEHHIO C aHAJIOTMYHBIM II€PHUOJOM
2011 roza o6beM UMHIOPTA MPOAE-
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MOHCTPUPOBAJI YMEPEHHDIE pocT Ha yposHEe 2%
BHATypaJbHOM 1 1% B CTOMMOCTHOM BBIPaKEHUH.
CpenHas KOHTpPaKTHAs CTOMMOCTDH COCTaBUJIA
$4,1 3a 1 kr npogykuuu, uro Ha 1% MeHble, YeM
B 2011 roxy.

ABCOMIOTHBIM JTH/IEPOM B IIOCTABKAX IJTaBJIe-
HBIX chIpoB B Poccuio aBngerca Punnganus, Ha
JOJII0 KOTOPO# puxoauTcs 84% B HATYPAJIBHOM
u 82% B CTOMMOCTHOM BBIPAXKEHUH OT OOIIEro
o6beMa MMIIOPTa JAHHOI IPOJYKIIIU 9
10). BropbIM KPyIIHBIM ITOCTABIIMKOM ILTaBJIEHO-
ro coipa asagerca [epManus, Ha KOTOPYIO HpH-
xonutcst 9% umnopra B HarypaapHoM u 11% B
CTOMMOCTHOM BBIPAXKECHUU.

Ha poccuiickuii pbIHOK IIOCTaBJISETCS IJIaB-
HBIM 06pa3oM — 84% B HATYPAJIbHOM BBIPAKCHUH
- npoxyknus pUHCKOI koMmanuu Valio Oy
11). Ha BTopoMm MecTe ¢ noseii B 9% B HaTypainb-
HOM BBIPa)KE€HUU HaXOAUTCA komnanusa Schreiber
Foods Europe GmbH (I'epmanmns).

JlusepoM B MMIIOpTE IJIABJIEHOTO chIpa B Poc-
cuio sBasiercas OO0 «Banno», Ha T0OTI0 KOTOPO-
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ro npuxogutcs 84% ot obiero oobemMa 12).

OOO «Pynor» 3aBo3ur B Poccuio 6% ot Bcero
06beMa IMITOpPTA IIaBJIEHBIX CHIPOB.

CerMeHT «ro1y6BI€ CHIPBI U IIPOYUE CBIPDI, CO-
JeprKaIlue MPOKUIKH, Oy YeHHbIE C HCIOTIb30-
BanueM Penicillium roqueforti» 3a Tpu xBapTaza
2012 roza 1o CpPaBHEHMIO C AHATOTUYHBIM IIEPUO-
nom 2011 roza mokasas pocT 06bEMOB IMITOPTa
Ha 8% KaK B HATYPAJBHOM, TAaK U B CTOMMOCTHOM
BpIpaskeHuu. COXPaHIIICA U YPOBEHb CpejHei
KOHTPAKTHOW CTOMMOCTH IIOCTaBKU, COCTABUB-
muit $ 6,2 3a 1 kr npoxykiuu.

JlugepoM B MOCTaBKaX JaHHOW IMPOJYKITIHI
Ha POCCUUCKUI PLIHOK siBAdgeTca l'epmanus, na
JOJIIO KOTOPOI TPUXOAUTCs 75% B HATYPAJIBHOM
1 68% B CTOMMOCTHOM BBIPAXKECHUI 13 14).
C noseit B moctaBkax B 9% Kak B HATYPaJbHOM,
TaK ¥ CTOUMOCTHOM BBIPAKEHHH BTOPYIO CTPOY-
Ky 3anumaeT Jlanus.

ITo nroram 2011 roxa c goseit B uMmopre
B 56% B HaTypaJbHOM BBIPAXKCHHUH JTHAUPY-
I0T ChIpbl HeMmenkoii xommanum Hofmeister
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Cpean pocCUCKUX HOCTABITUKOB TONTYOBIX

15). Ha BTOpPOM MecTe ¢

CBIPOB, KOTOPBIX HacuUThIBaeTcs 6oaee 50, au-
JUpYIoIUe IO3UIHIH IeadaT ase Kommaruu: OO0
«Popmyna» u OO0 «duesb», Ha KOTOPbIE NPUXO-
auTcst mo 25% uMIopTa B HAaTYpasJbHOM BBIpa-
KEHUH 16). Ha TpeTneii nozunuu ¢ 10% B
CTPYKTYpPE UMIIOPTA TOJIYObIX CHBIPOB HAXOJUTCS
xomnanus OO0 «M/rpeiia».

O6beM UMIOPTA «IPOYUX CBIPOB» 32 TPHU
kBapTazia 2012 roja o cpaBHEHUIO C AHAJOTHY-
HbIM nepuozom 2011 roga ocranica HEU3MEHHBIM
B HATYpPaJIbHOM BBIPAXKEHHUH, HO COKPATUJICH HA
8% B cronmocTHOM. CpeaHssa KOHTPAKTHAS CTO-
HMOCTb I10 ChIpaM JAHHOU I'PYIIIbI COCTABUIA B
2012 roz{y$ 4,8 3a 1 xr npoayknum.

C noseii B 30% B HatypansaHoM u 32% B cTou-
MOCTHOM BBIPQ)KEHHU JUJIUPYET B MOCTABKAX
17 18).

Bropoe mecTo B mocTaBkax npuHaaaexuT l'epma-

3TOU KaTeropuu CbIPOB YKpaI/IHa

HUH, Ha KOTOpYIO npuxogutcs 21% B HaTypasb-
HoM 1 19% B CTOMMOCTHOM BBIPAXKEHHH. 3aMbl-
KaIOT TPOIKY IUAUpYIomUX cTpan Hunepaanaer,
oTKy/Aa mocrasisiercs 13% Kak B HATYPaJIbHOM,
TaK ¥ B CTOUMOCTHOM BBIPAKE€HUM.

Ha poccuiickom poiHke cbipa nopsigka 30% or
001ero 06beMa UMIIOPTA BCEX CHIPOB IPUXOUT-
Cs HAa OPOJYKLUIO GEJIOPYCCKUX IPOU3BOAUTE-
seit. Oco6ble 5KOHOMUKO-TIOJUTHUYECKHE OTHONIE-
HUs Mexay MockBoit 1 MUHCKOM CIOCOGCTBYIOT
JalbpHeHIIeMy 3aBO€BAHUIO TOIU B HU3KOM I[€HO-
BOM CETMEHTE PBIHKA OEJIOPYCCKUMU IIPOU3BO-
JUTEISMU. B BBICOKOM I[€HOBOM CEIMEHTE CBOHU
060POTHI HAPAIMBAET IIPOAYKIIHS €BPOIEHCKUX
npoussojureneit. EMkocTh poccuiickoro peinka
CBIPa BCEX BUJOB C yIETOM IOCTABOK u3 beopyc-
cun B 2012 roxy, 1o 3KcIepTHLIM OLIEHKAM KOMIIa-
Hun AS Marketing, yBenuuTca B HATypaIbHOM
BLIpakeHuH B npejenax 1-2%, npesbicus 1536
TBHICSTY TOHH.

Tumyp Kasanyes,
dupexmop xomnanuu AS Marketing
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Review of the Market

of Imported Cheese in Russia

According to TN VED (Tariff Nomenclature of
Foreign Economic Activity of Russia), in 2011 im-
port to Russia of all kinds of cheese and quark (for-
eign trade with Byelorussia not considered) saw 1%
year-to-year decline in volume and 11.7% increase
in value. Russia’s entry to WTO changed the situa-
tion on cheese market. Reduction of import tariffs
for some kinds of cheese boosted import volume
and decreased import value: during Q1-Q3 2012
cheese import saw 4% period-to-period increase
in volume and 3.5% decline in value.

During Q1-Q3 2012 cheese import to Russia
was mainly driven by TN VED category “other
kinds of cheese” - 76% of import volume and 79%
of import value. This category comprises various
cheeses: Gouda, Tilsit, Edam, Feta, Camembert,
Maasdam, etc. The category demonstrated nega-
tive dynamics: minus 3% in volume and minus
4% in value. The share of category “young chees-
es including serum albumin cheese and quark”
showed growth corresponding to the decline of
the share of category “other kinds of cheese”. The
categories “blue vein cheeses”, “processed cheeses”
and “ground or powdered cheeses” demonstrated
stability —in Q1-Q3 2012 shares of the named cat-
egories constituted respectively 1%, 5% and 1%
in value.

The category “young cheeses including serum
albumin cheese and quark” demonstrated posi-
tive period-to-period dynamics in Q1-Q3 2012:
+27% in volume and +23% in value. The average
contract price constituted 3.7 $/kg - minus 3.7%
against 2011. Top five importing countries con-
trolled about 80% of import volume in this cat-
egory. Germany was the largest supplier in this
category controlling 28% of import volume and
value. Second large importer was Lithuania with
20% of import volume and 17% of import value of
the review category. Denmark was the third with
11% of import in volume and 12% in value.
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Young cheeses are supplied to Russia by more
than 120 manufacturers, but about 50% of import
volume is controlled by 6 companies. Products of
“Pieno Zvaigzdes” (Lithuania) enjoy the highest
popularity — 14% of import volume. 10% of import
volume in the category of young cheeses is provid-
ed by the company “Arla Foods Amba” (Denmark).
Third large importer in the review category is
“Hochland Deutschland GmbH” (Germany) with
8% of import volume.

More than 100 Russian companies are im-
porting young (unripe) cheeses but again only 6
companies provide 57% of import volume in the
category. “Arla Foods Artis” is the leader with 12%
of import volume in 2011. Almost the same share
- 11% in volume - is controlled by “Hochland Rus-
sland” and 9% is provided by “Interprodukt”.

Import category “ground or powdered chees-
es” saw 17% period-to-period increase in volume
and 13% increase in value during Q1-Q3 2012.
The average contract price during the same pe-
riod constituted 7.05 $/kg with 3.6% period-to-
period decline.

The largest supplier of ground/powdered
cheeses in 2011 was Spain - 20% in volume and
40% in value. Second large importer was Estonia
with 16% of import volume and just 9% of import
value in the category. Poland was on the third line
with 12% of import volume.

In terms of supplying companies import of
ground/powdered cheeses looks as following. The
leader is “Hochland Espanola S.A.” (Spain) with
20% of import volume. Second large importer in
the category is dairy cooperative “E-Piim” (Esto-
nia) with 16% of import volume. “Polser Sp. Z.0.0.
President” (Poland) is on the third line with 11%
of import volume.

Distribution of ground /powdered cheeses’ im-
port between importing companies is very similar
to its distribution between supplying companies
because this category is mainly imported by Rus-
sian branches of foreign companies for their own
needs. The leader is “Hochland Russland” with
20% of import volume. “E-Piim Rus” LLC is on
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the second line with 16% of import volume and
“Alligator” — HoReCa supplier - is on the third
line with 10% of import volume in the category of
ground/powdered cheeses.

The category of imported processed cheeses
demonstrated moderate period-to-period growth
by 2% in volume and by 1% in value during Q1-Q3
2012. The average contract price constituted 4.1
$/kg, minus 1% against 2011.

Absolute leader of import supplies of processed
cheeses to Russia is Finland - it controls 84% of
import volume and 82% of its value. Second large
supplying country is Germany with 9% of import
volume and 11% of import value in the category.

The largest supplying company - “Valio Oy”
(Finland) - controls 84% of processed cheese im-
portin volume. “Schreiber Foods Europe GmbH”
(Germany) is on the second line with 9% of import
volume.

The largest importing company of processed
cheeses is “Valio” LLC with 84% of import volume;
6% of import volume is provided by “Rulog” LLC.

Import category “blue cheeses and other
cheeses with veins formed by Penicillium roque-
forti” increased by 8% both in volume and value
during Q1-Q3 2012 over the same period previ-
ous year. The average contract price remained
unchanged - 6.2 $/kg.

Blue cheeses are mainly supplied to Russia by
Germany - 75% of import volume and 68% of im-
port value in the category. Second large supplier
is Denmark controlling 9% both in volume and
value.

In 2011 greater part of imported blue chees-
es was controlled by “Hofmeister Kasewerk
GmbH” (Germany) — 56% in volume. “Arla Foods
Amba” was on the second line with 8% of import
volume.

More than 50 Russian companies are import-
ing blue cheeses to Russia; however there are only
two leaders: “Formula” LLC and “Edel” LLC con-
trolling 25% of import volume each. Third large
importer in this category is “MDtraid” LLC with
10% of import volume.
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The category of “other kinds of cheese” dem-
onstrated no period-to-period change in volume
and 8% PTP decline in value during Q1-Q3 2012.
The average contract price in 2012 constituted
4.89$/kg.

Ukraine controls the largest share of import in
this category — 30% in volume and 32% in value.
Second large supplier is Germany with 21% of
import volume and 19% of import value. Nether-
lands with 13% both in volume and value is on
the third line among the largest importers in the
review category.

About 30% of total cheese import volume to
Russia is controlled by Byelorussia. Special eco-
nomical and political relations between Moscow
and Minsk will stimulate further conquering of
economy segment of Russian cheese market by
Byelorussian manufacturers. Meanwhile Europe-
an companies are getting settled in high price and
premium cheeses. According to “AS Marketing’s”
estimations, total volume of Russian market of
imported cheese (supplies from Byelorussia con-
sidered) in 2012 exceeds 1536 thousand tons with
1-2% increase in volume.

Timur Kazantsev
Director “AS Marketing”

AS MARKETING

KomnaHus ocHoBaHa B 1994 roay
1 cneunann3npyeTcsa Ha KOMMIEKCHOM
MapKeTVHre 1 CTpaTernyeckoM KOHCanTUHre.
B akTnBe KOMNaHUw:
- 6onee 200 ycnewHbIX NPOEKTOB,
peanunsoBaHHbIX Ha Tepputopumn Poccun,

B CTPaHax 61MKHero n anbHero 3apybexbs;
* NprobpeTeH HeOLEHVMBIV OMbIT aHann3a
pa3nnyHbIX pbiHKOB, Kak FMCG,

TaK 1 oTpacneBbIx;

- komnanum AS MARKETING poBepstoT
6onee 450 KNMEHTOB.

Cneuuanuctbl KomnaHum 6narogapsa
6oraTomy onbITy, npodeccroHannsmy

1 BbICOKON KBaJ'II/I(bI/IKaLI,I/II/I nomMoryTt sam
HanTn npaBuJibHOE peLleHue.

+7 (495) 638-5559

+ www.asmarketing.ru




