0B530P POCCUUCKOI0 PbIHKA YAA N KOOE ~

O6bem umnopra 4yast Bcex BujgoB B 2012

roay no cpapaenuio ¢ 2011-m coxkpaTuics B Ha-
TypaJbHOM M CTOMMOCTHOM BBLIPA)KEHUH CO-
orBeTcTBeHHO Ha 4 1 3%. B nepBoM kBapTae
2013 rosa 1o CpaBHEHUIO C AHAJIOTUYHBIM II€-

puosom 2012-r0 06bEM UMIIOPTA B HATYPAID- :

HOM BBIPQ)KEHUU OCTAJICS HA IPEXKHEM YPOB-
He, 2 B CTOMMOCTHOM BbIPaXK€HUH HAGIIONAIICS
poct Ha 5%.

B CTPyKType UMTIOpTA Yasi BCEX BUAOB JH- :
| IUpyeT YepHBIi Yaii, KaK B HATYPAJIbHOM, TAK
| M B CTOUMOCTHOM BbIpasKeHUH, ¢ gosei B 91%.
. [TocTaBKM 3€JEHOTO Yasi COCTABIAIOT OKOJO
: 8%. lons mare cocrasisier MeHee 1% kax B '
HATYPAJBHOM, TaK U B CTOUMOCTHOM BBIpA- :
- skennu. Kpome Toro, He3HaunmTEIbHAS OIS |
UMIIOPTAa TPUXOAUTCS HA JPYTHUE BU/ABI YaeB
¢ (TpaBsiHBIC, POIGYIN U ApyTHUE).

Pucyxok 1. CTPYKTYPA UMINOPTA YEPHOI'O YAA N0 CTPAHAM-MNOCTABLLIUKAM B 2012 roay, %

B HaTypanbHOM BbIPAKEHUH

12% 8%

12%

26%

36%

LWpu-Naxka 36
Wupgua 26
. Kenus 12
. BbeTHam 8
. Wuponesuns 6
Mpyrue 12
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B cTOMMOCTHOM BbIpaXeHuu

12% 5%

4°/D

21%

/

14%

44%

Lpu-JlaHka 44
Wngus 21
. Kehus 12
M o3 5
. BbeTHam 4
Npyrue 14

OCHOBHOII CTPAaHOU-TIOCTABIUKOM YEPHO-
ro yas B Poccuio, o uroram 2012 roxa, crana

: pu-Jlanka, HAa JOTI0 KOTOPOM B HATYPaJIbHOM

1 CTOUMOCTHOM BbIPAKCHUHU ITPUIIJIOCH COOT-

. BercTBeHHO 36 U 44% (puc. 1). Ha BTOpOM Me-

CTe B IMOCTABKAX YEPHOIO Yas PaACIOIaraeTcs
Wnpusa, ¢ goaaMmu coorsercTBeHHO 26 u 21%.
3ambIkaeT Tpoiky augepos Kenwmst — mous

{ ®TOM CTPAHBIIOCTABIIMUKA cocTaBmiaa 12% nm-
{ IopTa, KaKk B HATyPaJbHOM, TaK U B CTOUMOCT-
{ HOM BbIPa’KCHUMH.

OCHOBHBIM IIOCTABIMMKOM 3€JICHOTO 4Yada

B Hamy cTpaHy, mo utoram 2012 rona, cran
¢ Kuraii, Ha 0110 KOTOPOTO B HATYPAJIBHOM U
{ CTOMMOCTHOM BBIP@’KEHUU IPHUILIOCH COOT-
: BercTBeHHO 75 U 65% mmmopra (puc. 2). Ha
. BTOpOM MecTe ¢ jioeit B 9%, KaKk B HATypasib-
| HOM, TaK U B CTOMMOCTHOM BBIPaXKEHUH, Ha-
- xoamTCS IIpu-Jlanka. 3aMbIKaeT TPOUKY JIH-
aepos 'epMaHUst ¢ JOJSIMH, COOTBETCTBEHHO,
© 5 u 9%, xoropas peskcnopTupyeT B Poccuio
| IIPOAYKLUIO C ZOGABIECHHON CTOMMOCTBIO.

Yro kacaercs MmarTte, TO B Poccuro sTor Ha-

| MUTOK BBOZAT Beero 4 cTpansl. HecmoTps Ha
| TO, UTO MaTe CYUTAETCS MAPATBANCKUM UaeM,
- 6osee 50% €ro MOCTABOK B HATYPAJIBHOM BbI-
paxkeHuu NpuxoguTcs Ha Aprertuny. Eme
. TpeTb 06bEMA UMIIOPTA 3AHUMAET PEIKCIIOPT-
: Has npoayknusi u3 lepmanun. M 3ampikaer
© Tpoliky 1unepos Bpasuius, 10715 KOTOpPOi co-
¢ crasiser 18% 06beMa IOCTABOK MATe B HATY-
pajibHOM BhlpaxkeHuu. B cBasu ¢ rem, uro l'ep-



CTOMMOCTHOM BBIPDAKCHUUN OHA SABJIACTCS JIU-

JepoM, 3aHuMast 100 B 40%.

Ha TOP-5 xommanuii-monydateneit mpu- :
xopuTtcs cebime 70% 06Iero 06bHeMa BBE3EH- |
HOTO 4as BcexX BuJoB. CaMbIM KPYIIHBIM IIOJIY-
yaTejaeM 4yalHoi nmpoayknuu B Poccuwn, mo
uroram 2012 roxa, crana K «Opumu Tpaiin»
(CanxT-IleTepGypr), Ha JOJIIO KOTOPOM B Ha-
TypajJbHOM M CTOUMOCTHOM BBIPAXEHUM '
HPUILIOCH COOTBETCTBEHHO 34 1 32% o6me-
ro oobrema umnopra (puc. 3). Bropoe mecrto
B HATypaJIbHOM BBIPAKEHUHU U TPETbe — B
croumoctHOM 3aHuMaeT OOO «IOHUNEBEP
Pyce». Ha 107110 3TOTO UrpoOKa MPUXOAUTCS
11%, kax B HATYPAJBHOM, TAK U B CTOMMOCT- '
HOM BBIPa)KEHUU. 3AMBIKAET TPOHKY JIUAEPOB
B HaTypaibHOM Bhipaskenuu 3A0 «Kommanus
«Maii» (Mocksa) ¢ noxeit 8 11%. B croumocr-
HOM BBIPA)XEHUU BTOPOE MECTO HMPUHAJJIE- :

N
skut OO0 «CAC-Pync» (Mocksa), 101 KOTO-

poro cocrasaset 15%.

ITo MHEHUIO aHAJUTUKOB KOMIaHuu AS :
Marketing, ppiHOK uast B Poccuu npu6iamsmr- (
CSl K CTAJ[UH HACBINIEHHS, U B KOHKYPEHTHOMH :
GOpbGE MPOU3BOAUTENHU GY/[YT MEPEMAHUBATD
norpeGuTeneil MPOAYKTOB-CYyGCTUTYTOB MM |
IPOSBIATE ArPECCUBHYI0 MAapPKETUHTOBYIO
AKTUBHOCTB, HAJIEJIssl YAHHYIO TPOAYKIHIO :
«LOMOJHUTENbHBIMI» [TOJE3HBIMHM XapaKTe-
PUCTUKAMU WM BBIIIYCKAsl HPOAYKIUIO C HO-

BBIMU TOBAPHBIMUA XaPAKTEPUCTUKAMHU 34 CIET

JAU3aiiHaA WA BUJA YIIAKOBKMU.

OGbeM ummopra 3epHoBOro Kode B 2012
rojy, mo cpasHeHuio ¢ 2011-M, cokpaTuics Ha
1,6% B HaTypaJbHOM BBIPAXKEHUM, HO BBIPOC
Ha 10% - B croumoctHoM. CTpaHOM-1THAEPOM
B IIOCTaBKaX 3€PHOBOTO KOQE MO-NIPEKHEMY
ocTaercst BreTHam, Ha JI0JI0 KOTOPOTO B Ha-
TYpaJbHOM M CTOMMOCTHOM BBIPa’KEHUM MPH- |
ITOCh COOTBETCTBEHHO 34 1 20% mmmopra
(puc. 4). Ha BTOpoM MecTe Haxogurca bpa-
3uansA, KoTopoi nmpuHajgiexar 18% mnocra-

pacgacoBaHHYIO JJIsl POSHHYHOMI NpOJgaxu, B | [

MaHHs BBOSUT [IEpepaBboTaHHyio IpoRyKimio, | Pucynok 2. CTPYKTYPA UMMOPTA 3E/IEHOTO YA MO CTPAHAM-MOCTABLUMKAM B 2012 roay, %

N
B HaTypanbHOM BbIpaXeHuu B cTOMMOCTHOM BbIpaXeHUH
3%
3% 13% 9%
5°/D
50/0 4%
20/0
9% - %
75% 44%
Kurait 75 Kurait 65
. Lpu-Nanka 9 . Lpu-Nanka 13
. BbeTHam 5 . Tepmanus 9
. lepmanus 5 . WHpoHesus 4
. Wnponesus 3 . BbeTHam 2
Opyrue 3 [pyrue 7
J
. Pucynok 3. CTPYKTYPA UMIMOPTA YAMHON nPoAYKUMA NO KOMMAHUAM-TONTYHATENIAM
: 2012 roay, %
N
B HaTypanbHoOM BbIpaXeHuH B CTOMMOCTHOM BbIpaXeHuu
1 1 D/o 1 1 a/o
1% 15% )
1% ’ ) 8%
0,
5 /o 60/0
32% 32% 28%
34%
«Opumu Tpaipg» 34 «Opumu Tpaitp» 32
. «{Onunesep Pycb» 1 . «ClC-dypc» 15
. Komnanus «Mait» 1 . «HOnunesep Pycb» 1
. «C1C-®dypc» 7 . Komnauus «Mai» 8
[ | «Kopcap» 5 [ ] «Kopcap» 6
Npyrve 32 [pyrue 28
_ J
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Pucyxok 4. CTPYKTYPA UMIMOPTA KO®E B 3EPHAX MO CTPAHAM-TNOCTABLLUMKAM B 2012 ropay, %

B HaTypanbHOM BbIpaXeHun

5% 3%

25%

18%
34%

BbeTHam 34
Bpasunus 18
™ Muponesns 15
M vranus 5
. Nupus 3
Lpyruve 25

B CTOMMOCTHOM BbIpaXeHuu

1%

9%

5%
20%

28%

20%

BbeTtHam 20
Bpasunus 20
M vranus 11
I Muponesns 9
. Liseiiyapus 5
Lpyruve 35

Pucyrok 5. CTPYKTYPA UMIMOPTA HATYPAJIbHOIO KO®E N0 BUAAM B 2012 roay, %

B HaTypanbHoOM BbIpaXeHun
37%
4%
2%
5%

52%

Po6ycrta 3enenas
ANA NPOMBILEHHOCTH 52

Apabuka 3enenas
ANA NPOMbILNEHHOCTH 37

. Apabuka xapeHas ans posunubl 4
[ Cmecb xapenas ans posuuubl 2
pyrue 5

BOK B HarypasbHOM BbIpaxkenun u 20% - B
CTOMMOCTHOM.

B ToBapHOI CTPYKType MMIIOpTA 3€pPHO-
Boro kode B 2012 roxy imauposau 3ejaeHbIe
3epHa copra pobycra, pacacoBaHHbIE JJIst

JlaJlbHENIIero UCI0Ab30BaHUS B IPOMDIIILJIEH- !
HOCTH (B TOM YHCJIE ¥ /ISl U3ATOTOBJIEHUS Pac- :
TBOpPUMOro Koge). B HarypaapHOoM BeIpaxe- :

HUH JIOJIS TIOCTABOK 3€JEHDIX 3€PEH POGYCTEI

cocrasmia 52% obmero o6beMa UMIIOPTA Ha-

TypaJbHOro Kode (puc. 5). B cBA3U ¢ MeHbINEH,
4YeM y JPYruX BUAOB KO(e, CTOMMOCTBIO JOJIsI
STOW MPOAYKIINH B CTONMOCTHOM BBIPAXKCHUU
cocrasuaa 30%. Crout ormeTuTh, 4TO B 2012
rOJy IIPOM3OIILIO YBEJIUUCHHE JOJIU BBOZUMOM

poGyctel. Ha BTOpoM MecTe mo o6bemy mo- |
CTABOK HAXOJUTCSI CEIMEHT HEOOKAPEHHBIX '
3epeH apabuku, pac(acoBaHHBIX IS MPO- :

MBIIJIEHHOCTH, — JAOJH 3TOro Bujaa kode B
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B CTOMMOCTHOM BbIpaXeHut
9%

3% 1%
1%
30% 15%
41%

Apabuka 3enenas
ANA NPOMBILIEHHOCTH M
Po6ycrta 3enenas
ANA NPOMbILLNIEHHOCTH 30

. Apabuka xapeHas ans posiuubl 9
[ Cmecs xapenas ans posuuup! 3
. Po6ycra xapeHas ans poshuybl 1

Monortbiit 6e3 KothenHa 1

Hpyrue 15

HAaTypPaJbHOM U CTOMMOCTHOM BBIPAXKCHUH
cocTtaBuau coorseTcTBeHHO 37 1 41%. OcTas-
IIYIOCS OO B CTPYKTypE MMIIOPTA ACJAT :
| Meskay coGoii oGxapeHnble 3epHa, pacdaco-
© BaHHDIE ISl PO3HUYHON NIPORAXKH, A TAKXKE

MOJIOTBIN KOode.

HecMOTps Ha TO, UTO, COMIACHO JAHHBIM
(eepatbHOil TAMOKEHHO CTATHCTHKH, Ha- -
: TypanbHbIi Kode B Poccuio BBO3AT CBbINIE
350 xommanuii, Ha gomo TOP-5 urpokos npu- !
¢ xoauTcs okono 70% storo peiaka. Kpynueii-
UM POCCHIICKMM MOJyYaTeleM HaTypasb- :
- moro xoge sBasiercsi OO0 «Hectre KyGanp»
. (KpacHomapckuii kpaii) — B CTPYKType IO-
© CTABOK JI0JIs1 5TON KOMIAHUM COCTABMIA 33 1
21%, COOTBETCTBEHHO, B HATYPAJbHOM U CTO- '
UMOCTHOM BbIpakeHuu (puc. 6). TopapHBIH
noprpens «Hectre Kybanb», mo omenkam :
- xomnanun AS Marketing, B HATypaJbHOM BbI-

paskenuu Ha 80% COCTOUT M3 3€JICHBIX 3€PEH
POGYCTBI, IpeAHA3HAYCHHBIX JIJISl JaIbHeHIIe
nepepa6orku, a ocrasumunecs 20% nprunHagie-

| 3KaT 3eJIeHBIM 3epHaM apabuku®. B cronmoct-
. HoM BbeIpaxkenunu 67% noprgens «Hectre Ky-

6aHb» 3AHUMAIOT 3€JICHbIE 3€PHA POOYCTHI, A
Ha apabuky npuxoxurcs 33%.
Ha BTopom MecTe 1o 06beMy UMIIOPTA Ha-

TypaiabHoro xkode Haxogurca OOO «KpadTt

®ync Pyc» (Canxr-IleTep6ypr), Ha OO KO-

TOPOro B HAaTypaJIbHOM M CTOUMOCTHOM BbI-

PaXKEHUU IPUXOJUTCS COOTBETCTBEHHO 19 1
16% nocrasok. ToBapHbIil OpTdeEap KoMITa-
HUM B HATYPaJIbHOM BBIpakeHHH Ha 55% co-
CTOUT U3 3€JCHBIX 3epeH pobycTsl, a Ha 41%

| — U3 3eJICHBIX 3epeH apabuku. B croumocTHOM

BBIPAXKEHUU 3€JIEHbIE 3€pHA apabUKHU, Ipei-
Ha3HAYEHHBIE /IS JaJbHel el mepepaboTKH,
sanuMaoT 53%, a 3eseHble 3epHA POGYCTHI

= 37% nMnopTHBIX NOCTaBOK KoMmauuu. ITo-

MUMO YKa3aHHBIX BUJIOB HATyPaJbHOTO KO(de
okosto 4% B HarypasbHoM U 10% B cTonMocCT-
HOM BbIPaK€HUHU IPUXOAUTCS HA TOCTABKU MO-

: s10TOrO KOhe 1 0GKAPEHHBIX 3€PEH POGYCTHI U

apa6m<1/1, npeaHasHa9€HHBbIX JJId pOSHH‘{HOﬁ

: Toprosiu.

3aMbIKaeT TPOIKY KPyIHEHIINX UMIIOpPTE-
pos HatypaabHoro kogpe OOO «Hesckue no-
poru» (JleHuHrpajackas 06J1.) ¢ JOJEH UMIIOPTA
8%, Kax B HATYPAJIbHOM, TAK U B CTOUMOCTHOM
BBIpaKeHUH. B mpoaykToBOoM nopTdee fan-
HOIl KOMIIAHUM B HATYPaJbHOM M CTOMMOCT-
HOM BBIPQKEHUH ITPE06IafaioT 3eICHbIE 3ep-
Ha apabUuKH.

O6beM UMIOpPTa PacTBOPUMOro Kode B
2012 roxy no cpasuenuio ¢ 2011-m coxpaTni-
ca Ha 5,5% B HaTypaJbHOM BBIPAXKEHUU U HA
9% - B croumocTHOM. OCHOBHOI CTPaHOU-TIO0-
CTABIUKOM PACTBOPUMOro Koge B Poccuio aB-

¢ agerca Maausd, 1015 KOTOPOH B 00IIell CTPYK-
{ Type UMIIOPTA B HATYPAJILHOM U CTOUMOCTHOM

BBIPAKEHUU COCTABUJIA COOTBETCTBEHHO 25
u 20% (puc. 7). Ha Bropom MecTe HAaXOAUTCS
npoAyknusa us bpasuaum ¢ foasMu COOTBET-
ctBeHHO 13 11 16%. 3aMbIKaeT TPOMKY IUJIePOB
Il'epmanus — eit npunaiexar 11 u 17%, coor-
BETCTBEHHO, B HATYPAaJIbHOM M CTOMMOCTHOM
BBIPAKEHUH.

Prraox pacTBOpuMOro koge J0CTaTOYHO
koHconuauposaH. Ha TOP-5 nocraBmukos
npuxogauTcs csbime 40% mMmopra B HaTy-
pasbHOM BeIpakeHnu u 50% — B cTronmmocT-
HoM. JIuepoM B MOCTaBKaX PACTBOPUMOTIO
koge B Poccuio asiasercs «Hectne Kybann»
c goneit 15 u 25%, cOOTBETCTBEHHO, B HATY-
PATBHOM M CTOMMOCTHOM BBIPAXKE€HUH (puc.
8). B npoaykToBoM moprtdene KOMOAHUU
6osee 50% uMIopTa B HATYPaJIbHOM BBIPaA-
KEHUH HMPUXOAUTCA HA CyOIMMUPOBAHHBII
kode, npeJHa3HAYECHHDIN JJIA MPOMBIIIIEH-
HOCTH. YeTBEepTh MOCTABOK 3aHUMAET IIO-
pourkoo6pasusbiil kode, a okono 20% - xoge
B IpaHyJIax.

Ha BTOpOoM MecTe 1m0 06bEMy MMIIOPTA
pacTBopuMoOro kKode HaXOAUTCH KOMIIAHUS

[lpyrux BUAOB HaTypanbHOro Kode 3afeKnapupoBaHO He
6b1n10.



«Opumu Tpaiig», Ha KOTOpyIO

npuxogurcst 8 u 11% mnocrasok,

COOTBETCTBEHHO, B HATYPaJIbHOM
U CTOMMOCTHOM BBIPAXKEHUH. B :
CprKType I/IMHOpTa. ,Z[aHHOﬁ KOM-
HaHUKM abCONIOTHOE MpPeuMyle-

ctBO — 90 1 94%, COOTBETCTBEHHO,

B HATYPAJIBLHOM U CTOMMOCTHOM |
BBIPAXKEHUU, — IPUHA/UICKHUT Cy-
GIMMHPOBAHHOMY Kode, pacdaco-
: and value.

BaHHOMy AJIsI IPOMBIIIJICHHOCTH.

3aMbIKaeT TPOIKy JUAEPOB
00O dllItpayc» (Mocksa) ¢ noneit :
ummnopra 7 u 8%, COOTBETCTBEH- |
HO, B HATYPAJbHOM U CTOMMOCT-
HOM BbIpakeHHH. IlpakTuyecknu
100% B cTpykType MMIOpTa JaH-
HOM KOMITAHUH IPUXOAUTCS HA CY-
6 1MMUPOBaHHDIH Kode, pacdaco- :

BaHHBIN AJIsl IPOMBIIIJIEHHOCTH.

B naTepxy kKpymHeHIINX UMIOpP- :
TEpPOB pacTBOPUMOro Kode Tak- :

sxke ot OO0 «Cautu» u OO0
«4u6o CHI'» (Mocksa).

OueBUAHO, YTO POCCUMCKUN
PBIHOK 9as 1 Kode BCTYIUII B CTa-
JUIO HAChIEHUs, U 3HAYUMbIX
TEMIIOB POCTa €MKOCTH 3TOro
trolled by Argentina. One third of
Ilpu coxpanenum Tekymeu ge-

PBIHKA OXHNJAATb HE NPUXOANUTCSI.

MOrpauIecKoil CUTyanuu, U B :
cJly4ae OTCYTCTBUS (PMHAHCOBBIX
HOTPSICEHUH, B GAVKANRITIE TON
006'beM UMIIOPTA Yasi U Koe GyaeT
HAXOAUTHCS HA IIPEXKHEM ypPOB-

He WIN pacTu B npepenax 1-2%.

IIpu 3TOM mpoU30OUIET HE3HA- :
YUTENbHOE CMELIeHHE IOTpedu-
TEJBbCKUX NPEAIOYTEHUH B CTO- |
POHY IIPEMUAIBLHOTO Yasi, a TAKKE
[IEPEXOA OT PACTBOPUMOrO Ko(e K

HaTypaJIbHOMY.

Research of the Company
“AS Marketing”

Review of Russian
Tea and Coffee
Market

ume and value - respectively by 4%

son to Q1 2012 while import value :

grew by 5%.

Black tea is leading in tea im-
port, both in volume and value
with about 91% of foreign supplies.
Green tea provides about 8% of im- :
port, mate — less than 1% in volume :
and value. Insignificant share of im- -

port falls on other tea kinds (herb

. tea, rooibos).

In 2012 major supplier of black
tea to Russia was Sri Lanka with
36% of import volume and 44%
of import value. Second large sup-

: plier was India with 26% in volume

and 21% in value. China closes top
three of black tea supplying coun-
tries with 12% of import volume

Meanwhile major supplier of
green tea to Russian in 2012 was
China with respective 75% and 65%
of import volume and value. Sri
Lanka was on the second line with
9% of import volume and value in
the category. Germany was the third
large supplier of green tea to Russia

: with 5% of import volume and 9%

of import value; the country spe-
cializes in supplies of value added

products.

Meanwhile mate is imported to
Russia only by 4 countries. Though
mate is believed to be traditional
in Paraguay, more than 50% of its
import to Russia in volume is con-

mate import to Russia is the prod-
uct re-exported from Germany. And
the third important mate supplier to
Russia is Brazil with 18% of mate im-

portinvolume. Germany importsto
Russia processed and packed retail- :
¢ ready mate, so it controls the largest

share of import value — 40%.

Five largest Russian importers :
receive more than 70% of imported
tea of all kinds. The largest recipi- :
ent of tea in Russia in 2012 was “Or- :

" imi Trade” GK (Saint Petersburg)

Tumyp Kasanyes,
dupexmop AS Marketing
¢ “Unilever Rus” was the second large

getting respectively 34% and 32% of

imported tea in volume and value.

. importer of tea in volume terms and
. the third large in value terms; this :
- company received 11% of imported :
tea both in volume and value. Third
large share in tea import volume
. belonged to company “Mai (May)”
¢ (Moscow) with 11%. In value terms :
¢ second large importer was “SDS- :
: Foods” LLC (Moscow) with 15%.

In 2012 import of all tea kinds
saw year-to-year decline both in vol-

According to “AS Marketing”,

Russian tea market is close to satu-
: ration, so manufacturers will either
and 3%. In Q1 2013 import volume : :
remained unchanged in compari- :

work to win consumers of substitut- :
ing products or follow aggressive :
marketing strategy promoting :
© tea with “extra” health benefits or :
launching new package designsand :

formats.

ume and 10% increase in value. Viet-
nam remained the largest supplier

of coffee beans to Russia — 34% of :
: import volume and 20% of import :
- value. Second important supplier
- was Brazil respectively with 18% and

20% of import volume and value.

In 2012 import of coffee beans :
was mainly driven by green Robusta :
: beans in large bags supplied for fur- :
ther processing (including produc- :
tion of instant coffee). In volume

terms share of Robusta beans con-

stituted 52% of natural coffee im- :
port. This coffee kind is cheaper in :
comparison to other varieties, so in :
. value terms Robusta had only 30%
of import. In 2012 share of Robusta

in natural coffee import increased.

Second large category in import :
of coffee beans in 2012 was green :
© Arabica beans in industrial package :
© - 87% of natural coffee import in :
volume and 41% in value. The rest
of import volume and value was

shared by roasted beans in retail
package and ground coffee.

Service of Russia, more than 350 :
companies import natural coffee :
© to Russia, but about 70% of the :

In 2012 import of coffee beans :
saw 1.5% year-to-year decline in vol- :

market is controlled by top five :
players. The largest importer of :
natural coffee in Russia is “Nestle :
Kuban” LLC (Krasnodar Territory)

-33% of import volume and 21% in
value. According to “AS Marketing”,
green Robusta beans meant for fur-
ther processing constitute 80% of

¢ “Nestle Kuban’s” import portfolio

in volume; share of Arabica beans
constitutes 20%*. In value terms
33% of natural coffee imported by
“Nestle Kuban” for further process-
ing is provided by green Arabica

. beans; share of Robusta beans con-

stitutes 67%.
Second large recipient of im-
ported natural coffee in Russia is

: “Kraft Foods Rus” LLC (Saint Pe-

tersburg) with 19% of import in

volume and 16% in value. Green

Robusta beans provide 55% of the
company’s import portfolio in vol-
ume, while green Arabica - 41%.
Invalue terms green Arabica beans
imported for further processing
constitute 53% of the company’s im-

: port portfolio, while green Robusta
: beans — 37%. Besides the named
According to Federal Customs :

categories, import portfolio of the
company includes ground coffee
and roasted Robusta and Arabica
beans in retail package (about 4%
of company’s import in volume and
10% in value).

* There were no other declared sorts of coffee.
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Pucytok 6. CTPYKTYPA UMIMOPTA HATYPAJIbHOIMO KO®E N0 KOMMNAHUAM-UMINOPTEPAM

The third large recipient of imported natu-
B 2012 roay, %

~ ral coffee in Russia is “Nevskie Porogi (Riffles of

( N
B HaTypanbHOM BbIpaKeHHH B CTOMMOCTHOM BbIDaXKEHHM Neva)” LLC (Leningrad Region) - 8% of import
. . . in volume. Import portfolio of this company is
5% 28% 16% - dominated by green Arabica beans, both in vol-
21% 8% © ume and value.
: In 2012 import of instant coffee saw 5.5%
1% - year-to-year decline in volume and 9% decline in
value. Instant coffee is mainly supplied to Russia
ﬁ . by India - 25% of instant coffee import in volume
&% - and 20% in value. Brazil is on the second place
19% 5 - respectively with 13% and 16% of import volume
33% 2% and value; Germany is the third large supplier
. of instant coffee with 11% of import volume and
- 17% of import value.
«Hectne Ky6aHb» 33 «Hectne Ky6aHb» 21 : . .
Instant coffee market is well consolidated.
[ «Kpadt ®ype Pyc» 19 [ «Kpadhr dyac Pyc» 16 : . .. . .
. Top five recipients of imported instant coffee
I Hesciwe noporw: 8 I <Heacxne noporw- 8 control over 40% of import volume and 50% of
I Mwnoprepe! kobe K> ! B <Hunoprepsi vote K- 7 © its value. “Nestle Kuban” is leading with 15% of
Il <llewTpcnac- 3 I Hectne Poccus» 6 . instant coffee import in volume and 25% of im-
Rpyrue 28 Apyrue a2 - port value. More than 50% of import portfolio
. ) of this company in volume terms is provided by
PucyHok 7. CTPYKTYPA UMIMOPTA PACTBOPMMOI O KO®E M0 CTPAHAM-NOCTABLUMKAM - freeze dried coffee meant for industrial use. A
B 2012 rogy, % . quarter of company’ import falls on powdered
e ~ - coffee and about 20% - freeze granular coffee.
B HaTypanbHOM BbIpaXeHnn B CTOMMOCTHOM BbIpaXeHUH Second large importer of instant coffee in

- Russia is “Orimi Trade” with 8% of import vol-

9% 16%

1%

13% .

- ume and 11% of import value. Import portfolio
~ of this company is dominated by freeze dried cof-
fee in industrial package — both in volume (90%)
- and value (94%).

“Strauss” LLC (Moscow) is the third large
. importer of instant coffee in Russia respectively
- with 7% and 8% of import volume and value.

11%

sn/u 50/0
17%

25% 34% 31% - Practically 100% of import portfolio of this
20% ~ company is constituted by freeze dried coffee
- in industrial package. The group of five largest
Wngus 25 Wnans 20 - recipients of imported instant coffee in Russia
B 5pasunns 13 B repmannn 17 - also includes “Sunty” LLC and “Tchibo CIS” LLC
. Fepmanns 11 . Bpasunus 16 : (MOSC.OW)' . .
p— o B Sxsanop » : It is obvious that Russian market of tea and
3 8 I e 5 . coffee got mature, so no impressive growth is to
KBano Beiuapus : .
I 3ceanop nan . be expected. Next year import of tea and coffee
Apyrue 3 Apyrve 3 - is forecasted to demonstrate same dynamics as
- o - this year with 1-2% growth, provided no drastic
Pucytok 8. CTPYKTYPA UMIMOPTA PACTBOPUMOI'O KO®E MO0 KOMMNAHUAM-MNONYYATENAM changes happen to demography and economy of
B 2012 ropy, % © Russia. Consumer preferences will slightly shift
e N ;
B HaTypanbHOM BbIpaKeHun B CTOMMOCTHOM BbIpaXeHun  to premium tea and natural COffee'.
: Timur Kazantsev
8% % 1% : Director “AS Marketing”
0,
6% 25%
5%
15%
: AS MARKETING
o
KomnaHusa ocHoBaHa B 1994 rogy
U cneumannsmpyetca Ha KOMMIEKCHOM
MapKeTUHre U CTPaTernyecKoM KOHCaNTUHre.
0/
6% B akTuBe KoMnaHuu:
- 6onee 200 ycnewHbIX NPOEKTOB,
peann3oBaHHbIX Ha TeppuTopun Poccum,
B CTpaHax 6avKHero u fanbHero 3apybexbs;
59% 43% * NpuobpeTeH HeoLLeHUMbIiA ONbIT aHanu3a
pa3nnyHbIX pbiHKOB, Kak FMCG,
«HecTne Ky6anb» 15 «Hectne Ky6anb» 25 TaK 1 oTpacnesbIX;
. . - komnaHum AS MARKETING posepsiot
. «Opumu Tpaiip» 8 [ ] «Opumn Tpaiip» 11 Gonee 450 KnVIeHTOLf P
«llitpayc» 7 «lltpayc» 8
] durpay 5 urpay CneunanucTbl KoMnaHuy 6naroaaps
I <Canmw> 6 I <uto CHF> 7 GoraTomy onbITy, NpoteccruoHannu3My
[ <60 CHT> 5 B <cam 6 1 BbICOKOW KBannduKaumm noMoryT Bam
HalTN NPaBUJIbHOE peLLeHMe.
Dprywe 59 [pryve 43
+7 (495) 638-5559 - www.asmarketing.ru
. J

60 RrRrapM * www.rus-fdm.com



